VASUMA EYEWEAR

ISSUE 2025 EYEWEAR FROM OLD TOWN STOCKHOLM ISSUE 2025




20th ANNIVERSARY

This year. Vasuma Eyewear celebrates 20 years ol redefining style and
crattsmanship. Since 2003, we've challenged the norm with bold designs and

exceptional artistry. inspired by a rebellious spirit.

How fitting that our 20th anniversary coincides with the Year ol the Snake -
a symbol of' transtormation and resilience. Like the snake. Vasuma thrives on

creativity and innovation. cratting Iframes that tell a story of timeless dedication.

We honor the skilled artisans who create our frames and thank our wearers

who embody individuality and daring style.

Here's 10 20 years ol vision - looking forward. together.
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FEATURING PATRIC







Patric is wearing CUBAN




FEATURING LOVA




Lova is wearing EIRENIS



Lova is wearing HADIUKA
|




Lova is wearing TITANBOA
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Vasuia Lyewear's
mission is o crait
timeless pieces that
cnhance the wearer's
identity

and ~
ersonalily;
Allowing theri 10
express their
individuality
with contidence.




Sofia is wearing LANGAHA
Vera is wearing PRARIE

FEATURING SOFIA. VERA & LOVA




Sofia is wearing TITANBOA




Lova is wearing PINE
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Once a label. now a
hadge ot style,
¢mbracing your irames
has never been bolder.
_With Vasuma, being a
lour-eyes™ isn't just cool:
IS a statement of

. confidence
individualiry, and
limeless design.




Sofia is wearing PINE
Patric is wearing PRAIRE

FEATUI IA. VERA. LOVA. PATRIC & JACK



Vera is wearing VIPERINE
Patric is wearing TITANBOA




Lova is wearing ZAMENIS
Jack is wearing KRAJTA




THREE FRIENDS, ONE VISION

Turning a childhood taunt inio strengih 3

Vasuma Eyewear was created by three friends in 2003. Jan Vana. Steffen Sun-
delius. and Lars Malmsten set out to establish an alternative eyewear brand that
would challenge traditional label brands and offer something unique to the
market. Drawing inspiration from the best vintage eras of the 50s and 60s. Vasuma
Eyewear infuses a modern twist into their designs.

Each pair of glasses is handmade by some of the finest manufacturers around
the world. ensuring exceptional craftsmanship and attention to detail. By using
high-end quality materials. Vasuma creates eyewear that is not only stylish but
also durable and sustainable.

Vasuma Eyewear’s mission is to craft timeless pieces that enhance the wearer's
identity and personality. allowing them to express their individuality with con-
fidence. The brand’'s commitment to sustainability and superior design makes
Vasuma a standout choice for those seeking eyewear that combines classic
elegance with contemporary flair.

Today Vasuma is available at 1000 independent opticians around the world.

UR EYES - A
BADGE OF HONOR

Growing up in the 70s and ‘80s. Jan and Lars faced relentless teasing for wearing
glasses, often called “Four Eyes™ in the school corridors. In Swedish. the term was
“Glasogonorm.” meaning “Eyewear Snake.” a nickname that stung but stayed with
them.

When Vasuma was born. it carried a bold mission: (o transform the narrative for
all "Glasdogonormar” by making eyewear cool and empowering those who wear it.
The snake became a powerful symbol of this transformation—each frame named
after a different snake. and the Cobra. or "Glasdgonorm.” inspiring Vasuma's iconic
symbol: a "V" wearing glasses. as sleck and fearless as the snake itsellf.

Vasuma turned a childhood taunt into a legacy of strength. style. and self-
expression. proving that what once made you different can male you extraordinary.

FATTO A MANO

Crafted Dy artisans around the globe

Vasuma Eyewear collaborates with skilled artisans
across Europe and Asia. the company ensures that
cach frame is crafted with the highest attention to
detail and quality. These artisans bring a wealth of
traditional craftsmanship and modern techniques
to the table. allowing Vasuma to produce frames that
are not only durable and functional but also visually
striking, Every piece of eyewear is designed with a
focus on achieving a perfect balance between func-
tionality and aesthetic appeal.




ANCIHORING NEW IDEAS
blending the past with the furure

Each creation blends timeless crafismanship with bold. forward-thinking design.
drawing from the past to shape the future. This fusion of tradition and transfor-
mation creates something new. yet rooted in what came before.

In architecture. the anchor iron is a humble yet essential clement - a device
that binds different materials together. securing beams to masonry with its forged
loop. This simple yet powerful design principle has inspired a new motil’ in
Vasuma's design paletie.

The anchor iron's elegant strength now finds its place in future frames and
maiterials. adding a new layer of depth and meaning to our eyewear. Just as the
anchor iron unites and stabilizes. this motif’ represents the foundation of’ innova-
tion. connecting past craftsmanship with future vision.

ACETATE, TITANIUM & SWEDISH STEEL

At Vasuma. we believe in using only the finest. most sustainable
materials. Our frames are crafted from premium cellulose acetate.
a biodegradable. vegetable-based material that reflects our com-
mitment to the environment. We work with Italian manufacturer
Mazzucchelli's ‘'M49" formula. a bio-based. biodegradable innova-
tion. and our latest collection features Eastman Acetate Renew. a
groundbreaking sustainable technology.

Our metal frames. known for their strength and flexibility. are
made from the highest quality raw materials sourced from e.g.
Swedish Sandvik. Meanwhile. our Japanese partner harnesses the
lightweight durability of' titanium to create frames that embody
both elegance and resilience. Every frame tells a story of’ crafts-
manship. sustainability. and style.




Vasuma began as more than an idea — it was a declaration. Born from the vision of three Iriends.
it sought to challenge conventions and reclaim identity. What started as a response to ridicule

grew into a movement. transtorming eyewear into a symbol of' bold self-expression.

Every frame tells the story of Vasuma's origin: a fusion of rebellion. craftsmanship. and courage.
Its not just the birth of a brand but the rise of a legacy that empowers individuals to see the world

— and themselves — through a new lens.

VASUMA

Www.vasuina.com




